
MAKE MONEY WITH CAROUSELS: THE CHATGPT IMAGE 
2.0 SYSTEM 

 

INTRO: WHY CAROUSELS IN 2026 

Before anything else, here is why this skill is worth learning right now specifically. 

Carousels are the highest performing content format on Instagram in 2026. Not Reels. Not static 
images. Carousels. 

The numbers: 

Carousels average 1.92% engagement rate. Reels average 0.50%. Static images average 
0.45%. Carousels outperform every other format by nearly 4x. 

Instagram resurfaces carousels automatically. If someone scrolls past your carousel without 
swiping, Instagram shows it to them again later starting from a different slide. One carousel gets 
multiple chances at the same person. No other format does this. 

Saves and DM shares are weighted 3x higher than likes by the algorithm. Carousels drive both 
more than any other format. 

Adam Mosseri confirmed carousels get 1.4x more reach than static posts. In a recent study, 
carousels delivered an average engagement rate of 10%, beating single-image posts at 7% and 
Reels at 6%. 

And here is the business reality: businesses, coaches, creators, and brands need carousels 
every single week. Most of them have no idea how to make one that performs. They either hire 
a designer for Rs.1,500 to Rs.3,000 per carousel or they post something generic that gets three 
likes and disappears. 

You are about to learn a complete system that produces professional, consistent, scroll-stopping 
carousels using ChatGPT Image 2.0 in under an hour per carousel and exactly how to charge 
for it. 



 

 

WHO THIS GUIDE IS FOR 

This guide is for anyone who wants to produce professional AI carousels consistently and make 
money from that skill. Specifically: 

Freelancers starting a carousel design service. You want to land your first paying client, build 
a portfolio, and create a repeatable system that lets you produce high-quality work fast without a 
design background. 

Social media managers. You manage accounts for multiple clients and need a production 
system that creates consistent, on-brand carousel content without starting from scratch every 
single time. 

Content creators and personal brands. You want a consistent visual identity across your 
posts without hiring a designer or spending 4 hours per carousel. 

D2C brand owners. You sell products online and need professional carousel content for 
Instagram without paying agency prices. 



Agencies. You want to add a high-margin service line to existing clients using a system your 
team can learn in one day. 

Complete beginners. You have never made a carousel, you have no design skills, and you 
want a clear step-by-step system that actually works. 

Wherever you are starting from, this guide has a path for you. 

 

PART 1: TWO PATHS — PICK YOURS BEFORE STARTING 

The first question you need to answer before opening any tool is this: do you already have a 
brand or are you starting from scratch? 

Your answer determines which path you take. Both paths end in the exact same place: a 
complete meta prompt that produces consistent professional carousels in ChatGPT Image 2.0 
every single time. 

 

PATH A: Starting From Scratch (No Logo, No Existing Carousels) 

You have no established visual identity. No brand colors. No logo. No existing posts to 
reference. You are building from zero. 

Your first step is Pinterest. Not ChatGPT. Not Canva. Pinterest. 

Pinterest is a visual search engine with hundreds of millions of images organised by topic, 
niche, and aesthetic. It is the fastest way to discover what visual direction actually resonates 
with you and with your target audience before you touch any AI tool. 

How to use Pinterest to find your visual direction: 

Open Pinterest. Create a free account if you do not have one. Search using terms specific to 
your niche. 

Fitness coaches: fitness Instagram carousel, workout post design, fitness content design, health 
coach Instagram aesthetic. 

Personal finance creators: finance Instagram post, money content design, personal finance 
aesthetic. 

D2C brands: skincare Instagram carousel, product carousel design, e-commerce Instagram 
aesthetic. 



Coaches and consultants: coaching Instagram design, business carousel post, consultant 
content aesthetic. 

Type what you would type if you were looking for inspiration for the kind of content you want to 
make. 

Build your mood board: 

Save everything that catches your eye. Do not filter yourself. Save 20 to 30 images before you 
stop. 

Now look at what you saved as a group. Look for patterns: 

Colors: dark or light? Warm or cool? Bold or muted? 

Typography: bold and large or elegant and refined? All caps or mixed case? 

Layout: minimal with lots of space or dense with information? 

Mood: high energy? Calm and premium? Warm and approachable? Edgy and dark? 

Write down what you notice in plain English. Example: "Dark backgrounds, almost black. White 
and gold text. Clean minimal layouts. Large bold headlines. Premium and serious mood. No 
clutter." 

That description is the raw input for your meta prompt. Move to Part 4. 

When you reach Part 4 Step 2, you will use the Pinterest images you saved as your reference 
images. You attach 2 to 4 of them to Claude alongside a logo (you can use a simple text-based 
logo if you do not have one yet). 

 



 

PATH B: Already Have a Brand (Logo + Existing Carousels) 

You already have a logo, existing carousel posts, and an established visual identity. You do not 
need Pinterest. You do not need to define your brand DNA from scratch. 

Your existing carousels already contain your complete brand DNA. Claude can read them 
visually and reverse-engineer the exact rules that govern your style. 

Skip directly to Part 4 Step 2. You will gather your reference assets: your logo PNG and 2 to 4 of 
your best existing carousel slides. You attach those to Claude. Claude analyses them and 
produces a complete meta prompt that captures the exact style of your existing work. 

Path B is faster than Path A because your brand is already defined visually. You are just letting 
Claude translate that into a written meta prompt that ChatGPT Image 2.0 can follow. 

 

 

PART 2: TYPES OF CAROUSELS 

Know which type you are making before you start. Each type has a different goal, structure, and 
reason someone saves or shares it. Clients will ask for specific types. Knowing the vocabulary 
makes you look like an expert immediately. 

 

Type 1: Educational Carousel 



What it is: teaches the audience one specific thing. A step-by-step process, a framework, a list 
of insights. 

Why it works: educational carousels get saved more than any other type. Saves signal lasting 
value to the algorithm. 

Who needs it: coaches, consultants, personal finance creators, fitness professionals, anyone 
whose business is built on sharing knowledge. 

What makes it perform: specificity. Not "5 tips for better marketing." Instead: "5 reasons your 
Instagram reach dropped this week and exactly how to fix each one." 

Ideal slide count: 8 to 10. 

Example hook: "You are posting every day and still stuck at 1,200 followers. Here is exactly 
why." 



 

 

Type 2: Promotional Carousel 

What it is: showcases a product, service, or offer across multiple slides. 

Why it works: promotional carousels convert warm audiences. People who already follow 
understand the offer through visual storytelling and take action. 

Who needs it: e-commerce brands, Amazon sellers, service businesses. 



What makes it perform: the quality of the visual. ChatGPT Image 2.0 produces photorealistic 
product visuals without a photography studio. 

Ideal slide count: 6 to 8. 

Example hook: "Your skin is doing its best with the wrong ingredients. Here is what actually 
works." 

 

 



Type 3: Storytelling Carousel 

What it is: tells a story across slides. Before and after, case study, transformation, personal 
experience. 

Why it works: stories trigger emotional responses. People share stories. They tag friends. High 
share and comment rates push the carousel to new audiences. 

Who needs it: personal brands, coaches, creators building trust through lived experience. 

What makes it perform: tension between slide 1 and the resolution. The viewer must want to 
know how the story ends. 

Ideal slide count: 6 to 10. 

Example hook: "6 months ago I had zero clients and zero idea what I was doing. Here is the 
exact moment everything changed." 



 

 

Type 4: Listicle Carousel 

What it is: slide 1 presents a number and a bold promise. Every slide after delivers one tactical 
takeaway. 

Why it works: built on saves and swipes which the algorithm rewards most. People save listicles 
as references and swipe because they want to see all items. "I need to see all 7" is a powerful 
pull. 



Who needs it: any niche. Most universally effective carousel type. 

What makes it perform: the promise must be specific and each slide must deliver a real tactic. 

Ideal slide count: 7 to 10. The number on slide 1 should match the actual count. 

Example hook: "7 things I wish I knew before starting my freelance business." 

 

 

Type 5: PIE Carousel 

What it is: Problem. Insight. Execution. The hook follows the formula: "Don't know how to X? 
You just don't know Y. Here's how to fix it with Z." 

Why it works: people save PIE carousels because they are solving a real specific problem. The 
hook calls out what is wrong, explains why it is wrong in a way the viewer had not considered, 
and promises a fix. 



Who needs it: coaches, educators, anyone teaching a skill. 

What makes it perform: the insight must be genuinely non-obvious. 

Ideal slide count: 6 to 8. 

Example hook: "Not getting clients from Instagram? You are not posting wrong. You are 
targeting wrong. Here is the fix." 

 

 

Type 6: Stop Motion Carousel 



What it is: each slide shows one small incremental change creating animation when the viewer 
swipes quickly. 

Why it works: pure pattern interrupt. The viewer swipes faster to see the movement complete. 
Higher dwell time and completion rate. 

Who needs it: any visually driven niche. Particularly powerful for designers, artists, and product 
reveals. 

What makes it perform: small change between slides. Too much change breaks the animation. 

Ideal slide count: 10 to 15. 

Example hook: "Watch this transformation slide by slide." 

 



 

 

Type 7: Hook Slide Carousel 

What it is: 2-slide format. Slide 1 is a curiosity hook. Slide 2 is a high-performing piece of 
content repurposed. 

Why it works: Instagram auto-advances to slide 2 when someone does not swipe on slide 1. 
Slide 2 gets served as a second first impression for free. 

Who needs it: creators with existing high-performing content to repurpose. 

Ideal slide count: 2. 

Example hook on slide 1: "This one thing doubled my saves. Slide 2." 



 

 

 

Type 8: Collage Style Carousel 

What it is: design one long horizontal image (5400x1080 pixels for 5 slides) then split into 
individual slides. Design elements flow seamlessly between slides. 

Why it works: visual incompleteness at the right edge of every slide forces the swipe. The brain 
needs to see the complete image. 

Who needs it: anyone who wants a visually striking carousel that stands out. 

Ideal slide count: 5 to 8. 



 

 

 
 

PART 3: WHAT MAKES A CAROUSEL ACTUALLY WORK 

Eleven principles. Every single one matters. 

 

Principle 1: The New Instagram Ratio — 1080x1440px (3:4) 

Instagram announced a new 3:4 ratio at 1080x1440 pixels. This is larger than the previous 
standard 4:5 (1080x1350px). It takes up significantly more vertical screen real estate which 
pushes competitor content further down the feed. 

The three formats: 

1:1 (1080x1080): square. Do not use for carousels. 

4:5 (1080x1350): the previous standard. Still works. 

3:4 (1080x1440): the new format. Most screen real estate. Recommended for all new carousels. 



 

 

Principle 2: The Safe Zone 

Instagram's interface overlays UI elements on top of your carousel. If your headline sits in the 
wrong zone it gets covered. 

Top: 180px off limits (Instagram handle and menu) Bottom: 180px off limits (like, comment, 
share buttons) Left: 50px off limits Right: 120px off limits (save button) 

Keep all critical content within the central safe zone. 



 

 

Principle 3: Slide 1 Carries 80% of the Weight 



Your first slide does not explain the carousel. It earns the first swipe. That is its only job. 

Answer two questions in under 3 seconds: is this for me, and what do I get if I swipe? 

Open with a problem the viewer recognises. Not a solution. A problem. 

"You are posting consistently and still stuck at 1,200 followers" converts better than "5 Tips to 
Grow on Instagram." 

Headline under 10 words. One support line. Nothing else. 

The squint test: hold your phone at arm's length and squint. If you cannot read the headline, the 
font is too small or the contrast is too low. 

 

 

Principle 4: One Sharp Idea, Not a Broad Topic 

Bad: "productivity" Better: "how to plan a week of content in 30 minutes" Best: "most people 
waste Sunday planning content the wrong way because they start with topics instead of 
outcomes" 

The sharper the idea, the easier every other step becomes. 

Write your idea in one specific sentence before opening any tool. 

 



Principle 5: Write Every Word Before Touching Any Tool 

Do not open ChatGPT Image 2.0. Do not open Canva. 

Write every slide first. Every headline. Every support line. Every CTA. 

The carousel is a copy document you happen to be designing. The design serves the words. 

 

Principle 6: The Carousel Anatomy — 5 Parts 

The best performing carousels follow this structure: 

The Hook (Slide 1): stop the scroll. 

The Transition (Slide 2): treat it like a second hook. Instagram auto-advances here. Tell them 
what they will gain or why you are qualified. 

The Tease (Slides 3 to 7): reveal information bit by bit. One idea per slide. Each slide ends with 
a transition line that pulls the next swipe. 

The Climax (Slides 8 to 9): the aha moment. The most quotable insight. Put your best visual 
here, not slide 1. 

The Action (Slide 10): make the next step obvious. One CTA. The comment-to-DM format 
performs best: "Comment [KEYWORD] and I will send it to you." 



 

 

Principle 7: The Zeigarnik Effect 

The brain is wired to complete what it starts. The swipe dots at the bottom create tension that 
resolves only by finishing. 



Pose a question on slide 1 that is only answered on slide 7 or 8. Delay the payoff. The swipe is 
the only resolution. 

This is why people binge entire TV series. You are engineering micro-cliffhangers across 10 
slides. 

 

Principle 8: Add Music to Every Carousel 

Easiest free reach multiplier on the platform. 

Adding audio makes your carousel eligible to appear in the Reels tab in addition to the regular 
feed. Mixed-media carousels with music average 2.33% engagement versus 1.80% for 
image-only. 

After uploading, tap the music icon, pick a trending audio, post. 30 seconds of work. Real reach 
gain. 

 

Principle 9: The Keyword Comment Trigger 

End your final slide with: "Comment [KEYWORD] and I will send it to you." 

Set up DM automation through ManyChat or Instagram's native automation. When someone 
comments the keyword, they automatically receive a DM with a resource. 

Every comment signals the algorithm that your post is generating conversation. You capture 
warm leads via DM. One slide becomes an automated lead capture system. 

 



 

Principle 10: The Seamless Bridge Technique 

Design visual elements that flow from the right edge of one slide to the left edge of the next. A 
line, shape, or image that is partially cut off at the end of slide 3 appears continuing on slide 4. 

Visual incompleteness forces the swipe. 

 

 

Principle 11: Visual Consistency Across Every Slide 

Same color palette. Same fonts. Same layout structure. Every slide must look like it belongs to 
the same family. 

This is exactly what the meta prompt system solves. You define visual rules once. Every slide 
ChatGPT Image 2.0 generates follows them automatically. 

 

Viral Font Combos for Carousels 

Thunder + clean sans-serif: ultra-condensed headlines with readable body text. High impact 
editorial feel. 

Bebas Neue + Lato: bold and structured. Classic carousel pairing. Works in almost every 
niche. 

Creato Display + Inter: modern and premium. Business, finance, coaching. 



Titillium Web + Open Sans: clean and professional. Corporate, B2B, consultant accounts. 

Brunson Rough + sans-serif: textured and raw. Entrepreneurship, hustle culture, personal 
brand. 

 

 

PART 4: THE FULL WORKFLOW 

Six steps. From zero to finished carousel ready to post. 

 



Step 1: Find Your Visual Direction 

If Path A: complete the Pinterest process from Part 1. Save 20 to 30 images. Identify the 
patterns. 

If Path B: skip this step. Your existing carousels are your visual direction. 

 

Step 2: Gather Your Reference Assets 

This is the input you will give Claude in Step 3. You need two things: 

Your logo as a PNG file. If Path A and you do not have a logo yet, create a simple text-based 
logo in Canva in 5 minutes. Just your name or brand name in a clean font on a transparent 
background. You can refine this later. 

2 to 4 reference carousel slides as images. 

If Path A: pick 2 to 4 of the strongest carousels from your Pinterest mood board. Screenshot 
them or download them. These should match the visual direction you identified. 

If Path B: use 2 to 4 of your best existing carousel slides. Pick the ones that most cleanly 
represent your established style. 

Save all of these in one folder. You will attach them to Claude in the next step. 

 

Step 3: Generate Your Meta Prompt in Claude 

This is the most important step in the entire system. 

Why Claude, not ChatGPT, writes the meta prompt: 

ChatGPT is an excellent image generator. It is not the best long-form prompt writer. Claude is 
significantly better at analysing reference images visually and writing detailed structured 
prompts. The meta prompt you create here will be used in every single ChatGPT Image 2.0 
session forever. It needs to be excellent. Claude writes it better. 

Why a new chat every time beats Custom GPT or saved instructions: 

This is critical. Many people try saving brand instructions inside a Custom GPT thinking it 
produces consistent results. It does not. 



ChatGPT degrades the longer a conversation runs. Saved instructions accumulate context and 
the model drifts from your original rules. By slide 6 or 7 of a carousel generated inside a Custom 
GPT, visual consistency breaks down. 

A fresh chat with your complete meta prompt pasted at the top resets everything. ChatGPT 
reads all your brand rules fresh every single time. Slide 1 and slide 10 follow the same rules 
because the model has not drifted. 

The meta prompt is your system. The new chat is your quality control. 

The exact process: 

Open Claude. Start a new conversation. 

Attach your logo PNG. 

Attach your 2 to 4 reference carousel slides. 

Paste the Meta Prompt Generator Prompt below. Send. 

Claude analyses the visuals. Identifies the typography, colors, layout patterns, mood, and 
recurring design elements. Outputs your complete ChatGPT Image 2.0 meta prompt. 

Review the output. Save it as a document. This is your most valuable permanent asset. You will 
use this same meta prompt for every carousel from now on. 

 

META PROMPT GENERATOR PROMPT (paste into Claude with your logo and reference 
slides attached): 

I have attached my logo PNG and 2 to 4 reference carousel slides. I need you to do two things. 

First, analyse the attached images. Study them for: typography style and weight, exact color 
usage including accents and backgrounds, layout structure, spacing, mood, recurring design 
elements, logo placement and treatment, overall visual identity. 

Second, write me a complete, detailed meta prompt for ChatGPT Image 2.0 that will let me 
generate new Instagram carousels in this exact same style every single time. I will paste this 
meta prompt at the start of every new ChatGPT session along with my logo and reference slides 
attached. 

The meta prompt you create must include every single one of these sections in this exact order: 

1.​ What ChatGPT is: its role as carousel slide designer and content strategist for my brand. 
What it does autonomously. What it decides without asking. The fact that it should 



generate slides one by one without stopping for feedback unless something is genuinely 
ambiguous. 

2.​ Reference assets: instructions for the user (me) to attach the logo PNG and reference 
slides every session. What ChatGPT should study from each reference. 

3.​ Process: the exact steps ChatGPT runs every session before generating. Read the 
content. Decide structure and slide count. Tell the user the plan in one short paragraph. 
Then generate slide by slide. 

4.​ Locked brand rules: canvas size 1080x1440 portrait 3:4 ratio. Background color with the 
exact hex code you derived from the references. All brand colors with hex codes you 
identified from the references. Typography rules for headlines, labels, body copy, callout 
text. Permanent elements that appear on every slide (logo position, slide counter format, 
any recurring visual elements). 

5.​ Visual generation rules: numbered list of specific rules covering headline size, color 
treatment, textures or effects, layout direction, recurring visual elements, what should 
never appear. 

6.​ Content rules: one idea per slide. Headline length and case. Body copy length. Specific 
instructions for slide 1, slide 2, middle slides, second to last slide, last slide. Last slide 
should always use the comment-to-DM format. 

7.​ Tone rules: how the writing on slides should sound. Specific words and phrases to avoid. 
8.​ Session start: what ChatGPT says when the user pastes this prompt and attaches 

assets. Should be a short confirmation phrase like "[BRAND NAME] ready. What is the 
content?" 

Make every rule specific. Use exact hex codes you identified from the reference images. Use 
specific font descriptions based on what you see. Format the entire prompt with clear headers 
and numbered rules so it is easy to read and follow. 

Use the Hustle Hack meta prompt provided below as a structural reference for what a complete 
meta prompt looks like. Match its level of specificity and detail. 

[PASTE THE COMPLETE HUSTLE HACK META PROMPT HERE AS A STRUCTURAL 
EXAMPLE] 

Now analyse my attached references and create my complete meta prompt. 

 

Claude will output your complete meta prompt. Save it. This is yours forever. You are done with 
Step 3. 



 

 

Step 4: Generate Your Slide Copy 

Before opening ChatGPT Image 2.0, generate the full copy for every slide in a separate 
ChatGPT chat or in Claude. 

Paste this prompt: 

 

CAROUSEL COPY GENERATION PROMPT: 

Topic: [Your one sharp idea. One specific sentence.] 

Who is this carousel for: [The audience for this specific post.] 

Goal: [Choose one: saves, shares, comments, or profile visits.] 

Number of slides: [8 to 10 for most. 6 to 8 for promotional.] 

Write the copy for every slide using this structure: 

Slide 1: Hook. Open with a problem the audience recognises. Under 10 words. One support 
line. 

Slide 2: Second hook. Strong enough to pull someone in alone. What they will gain or why you 
are qualified. 



Slides 3 to 7: One tight idea per slide. End each with a transition line. 

Slides 8 to 9: The climax. Your best insight. The most quotable part. 

Second to last slide: soft CTA. Ask them to save. 

Last slide: comment-to-DM format. "Comment [KEYWORD] and I will send it to you." 

For every slide provide: headline (under 10 words, all caps), body copy (under 25 words, 
sentence case), tiny bottom note (optional swipe signal). 

 

Save the complete copy. You will paste it into ChatGPT in Step 5. 

 

Step 5: Generate the Slides in ChatGPT Image 2.0 

Now you generate the actual slides. This is where the system runs. 

About ChatGPT Image 2.0: 

Released April 21, 2026. Topped the image generation leaderboard immediately. 

Three things matter for carousels: pixel-perfect text rendering (your headlines appear correctly 
on the slide), consistency across multiple slides in a single session, and native understanding of 
carousel format including slide numbering and swipe CTAs. 

One important note: ChatGPT Image 2.0 tends to add text everywhere. Your meta prompt 
already includes a rule preventing this but if you see extra text appear, refine with: "No extra 
text, no random lettering, no labels beyond what I specified." 

The exact process: 

Open ChatGPT. Click new chat. Do not continue an existing conversation. 

Paste your complete meta prompt at the top of the chat. The full thing. 

Attach your logo PNG. 

Attach your 2 to 4 reference slides (the same ones you used in Claude). 

Paste the topic and the slide copy from Step 4. 

Tell ChatGPT to begin. 

The Visual Anchor Method: 



Do not ask ChatGPT to generate all slides at once. Batching breaks consistency every time. 

Generate slide 1 first. Ask for 3 versions: 

"Generate 3 different versions of slide 1 only. Each should feel visually different in approach 
while staying within all the brand rules. Do not generate other slides yet." 

Review the 3 versions. Pick the strongest one. Reply: 

"Version [X] is the anchor. Use this exact visual treatment for all remaining slides. Now generate 
slide 2." 

This locked slide 1 becomes your visual anchor. Every subsequent slide must match it. 

Generating slides 2 through 10: 

After locking slide 1, generate each slide one at a time. For each slide paste the slide's copy 
and add: 

"Match the visual anchor (slide 1) exactly on typography, color usage, background, and layout. 
Stay within the same visual family. No new visual elements. No extra text." 

If a slide drifts use this refinement: 

"This slide does not match the anchor. Specifically: [describe exactly what is wrong]. Keep 
everything else as it is. Fix only what I described. Do not change the text." 

Always say what to keep, what to change, what not to touch. Never say "make it better" without 
specifics. 



 

 

 

Step 6: Final Assembly in Canva 

Every slide is generated. Open Canva. Create a new project. Import all slides as PNG files. 

Add the logo icon: 



Upload the brand logo to Canva. Resize to a small icon. Position in the same corner on every 
slide. Lock the position. Duplicate across all slides. Never resize between slides. 

Check readability on mobile: 

Zoom Canva to 50% to simulate phone screen view. If a headline is not immediately readable, 
add a semi-transparent rectangle behind the text in the slide's background color at 40 to 60% 
opacity. 

Export: 

Export as PNG not JPG. PNG preserves text sharpness. Export each slide individually. Name 
them Slide01, Slide02, Slide03 to keep order. 

The Canva Magic Layer Feature: Taking It to the Next Level 

This is where the system goes from good to exceptional. 

Canva's Magic Studio lets you work with the imported AI slide at a layer level instead of treating 
it as a flat image. 

What it lets you do: 

Edit specific elements without regenerating. Swap a font that is slightly off. Adjust a color that 
does not exactly match your hex. Move text without redoing the whole slide. 

Remove or replace backgrounds while keeping foreground intact. Use Background Remover to 
isolate text and visual elements, then place on your exact brand color. 

Add your actual logo cleanly on top with precise pixel-perfect positioning across all slides. 

How to access: import your generated slide, select the image, click Edit Image in the top toolbar, 
access Magic Studio options including Background Remover and Edit Layers. 

The workflow: ChatGPT Image 2.0 does the heavy creative lifting. Canva Magic Layer does the 
precision finishing. 



 

 

PART 5: ALL REFERENCE PROMPTS 

Every prompt collected in one place. Copy directly. Fill in the brackets. 

 

Prompt 1: Meta Prompt Generator (paste into Claude with your logo and reference slides 
attached) 

Full template from Step 3 above. 

 

Prompt 2: Carousel Copy Generation (paste into ChatGPT or Claude) 

Full template from Step 4 above. 

 

Prompt 3: Session Start (paste into ChatGPT after pasting your meta prompt and 
attaching assets) 

"Here is the content for this session: [PASTE YOUR COPY FROM STEP 4]. Begin with Step 1 
of your process." 

 



Prompt 4: Slide 1 Visual Anchor Generation 

"Generate 3 different versions of slide 1 only. Each version should feel visually different in 
approach while staying strictly within all the brand rules in this prompt. Do not generate other 
slides yet. Label them Version A, Version B, and Version C." 

 

Prompt 5: Slide Consistency (for slides 2 onward) 

"Match the visual anchor (slide 1) exactly on typography treatment, color usage, background 
style, layout structure, spacing, and overall mood. Stay strictly within the same visual family. Do 
not introduce any new visual elements. Do not add watermarks, extra text, or anything not 
specified for this slide. Generate slide [NUMBER] now." 

 

Prompt 6: Slide Refinement 

"This slide does not match the anchor closely enough. Specifically: [DESCRIBE EXACTLY 
WHAT IS WRONG]. Keep everything else exactly as it is. Fix only what I described. Do not 
change any text. Do not alter anything I did not mention." 

 

Prompt 7: The Complete Hustle Hack Meta Prompt (working example to study) 

This is a real, complete, working meta prompt. Read it. Notice the structure. Notice the level of 
detail. The meta prompt Claude generates for you will look like this filled in with your brand 
details instead. 

HUSTLE HACK — MASTER META PROMPT 
Paste this at the start of every new ChatGPT session. Attach: Hustle Hack logo PNG and 
reference slides every time. 

WHAT YOU ARE 

You are a carousel slide designer and content strategist for the Instagram page Hustle Hack. I 
will give you raw content: a topic, an idea, bullet points. You decide everything else: structure, 
slide count, headlines, body copy, layout, pacing. Then you generate slides one by one as 
images, starting with Slide 1, not stopping until complete. 

Do not ask me to write slide scripts. Do not ask me to specify layouts. Do not wait for 
instructions between slides. 



REFERENCE ASSETS 

Logo: Use the exact Hustle Hack logo from the attached PNG. Top-left corner of every slide. 

Reference slides: Study these for font weight, typographic hierarchy, color usage, layout, 
spacing, mood. Every slide you generate must feel like it came from the same page as these. 

YOUR PROCESS 

Step 1: Read the content. Understand the core insight and audience. 

Step 2: Decide structure. Slide count (8 to 10 default, up to 15 for deep content). Role of each 
slide. Hook angle. Tactical flow. CTA. Tell me the plan in one short paragraph. If I say go, 
proceed. 

Step 3: Generate slide by slide. Start with Slide 1. Move to Slide 2 automatically. Continue until 
last slide. 

LOCKED BRAND RULES 

Canvas: 1080 x 1440 px, 3:4 ratio, portrait. 

Background: Near-black #0A0A0A. Not pure black. Not dark gray. This exact tone. 

Colors: Primary text white #FFFFFF. Accent burnt orange-red #E8420D. Secondary accent 
#C0392B. Card backgrounds dark gray #1A1A1A. 

Typography: Main headline Bebas Neue or Anton, all-caps, extremely large, fills most of slide 
width, distressed grunge texture on letters. Headline color rule: headlines split into white and 
orange. Key power word in orange. Supporting words white. Never make the entire headline 
one color. 

Permanent elements: Top-left Hustle Hack logo. Top-right slide counter in orange "01/09" 
format. Background giant faded watermark of current slide number, dark gray, low opacity. 
Bottom thin horizontal separator. Left swipe instruction in small white text. Right small Hustle 
Hack logo. Orange brushstroke underline under key orange phrase. 

VISUAL GENERATION RULES 

1.​ Headline size massive. Should feel like it could fall off the slide. 
2.​ Orange/white split mandatory. 
3.​ Grunge texture on headline letters. 
4.​ Brushstroke underline painted and organic, not a clean line. 
5.​ Phone mockups dark-bezel, slightly tilted, orange glow on right edge. 



6.​ Callout boxes dark card #1A1A1A, thin orange border, icon left in orange circle, bold text 
right. 

7.​ Watermark number large, low opacity. 
8.​ Body copy left-aligned, below headline, small. 
9.​ Layout left-heavy. Headlines and body left. Visuals right. 
10.​No gradients. No glows on text. No drop shadows on text. Raw. Flat. Heavy. 

CONTENT RULES 

One idea per slide. 

Headline: all-caps, under 7 words, dominant. 

Body: under 25 words, sentence case, supports headline without repeating. 

Slide 1: stops scroll. Answers "is this for me?" in under 8 words. 

Slide 2: strong enough alone. Second hook. 

Middle slides: each earns the next swipe. One tight idea. 

Second to last: soft CTA. Save this. 

Last slide: comment-to-DM. "Comment [KEYWORD] and I will send it to you." 

TONE 

Direct. No filler. Short sentences. Fragments fine. Sounds like someone who has done it not 
studied it. Never: "In conclusion," "It's important to," "At the end of the day." 

SESSION START 

When I paste this prompt and attach assets, reply: "Hustle Hack ready. What's the content?" 

 

BONUS: 30 VIRAL CAROUSEL HOOKS 

Fill-in-the-blank hook formats. Replace brackets with your specific content. 

1.​ Stop doing [old way] if you want [better result] 
2.​ mistakes keeping you stuck at [current level] 
3.​ What nobody tells you about [topic] 
4.​ The hard truth about getting [desired outcome] 
5.​ If I had to start [goal/topic] from scratch, I would do this 
6.​ [Number] signs you are doing [activity] wrong 



7.​ The fastest way to go from [problem] to [result] 
8.​ Why [common belief] is ruining your [outcome] 
9.​ [Number] things I wish I knew before [starting point] 
10.​What smart [target audience] do differently about [topic] 
11.​The old way vs the new way of getting [result] 
12.​[Number] red flags to watch for in [industry/topic] 
13.​How to get [result] without [painful thing] 
14.​The biggest lie you have been told about [topic] 
15.​If you are struggling with [problem], read this 
16.​[Number] overlooked reasons you are not seeing [result] 
17.​What I would do today if I wanted [result] fast 
18.​[Topic] is not your problem. [Real problem] is. 
19.​The exact framework I use for [process/result] 
20.​[Number] habits of people who are great at [skill/topic] 
21.​What to do when [common frustrating situation] happens 
22.​The most underrated way to improve [outcome] 
23.​[Number] things that changed everything for me in [topic] 
24.​You do not need [popular thing] to get [result] 
25.​[Number] myths about [topic] that need to die 
26.​Here is why your [strategy/system] is not working 
27.​A simpler way to [achieve result] 
28.​What people think about [topic] vs reality 
29.​Before you [take action], make sure you know this 
30.​The [beginner/advanced] guide to [specific result] 



 

 

PART 6: HOW PEOPLE ARE MAKING MONEY FROM THIS 

This is not a business course. It is proof the market exists and shows exactly how different types 
of people are using this system to either earn money or save money. 

 

The NextZen Digital Case Study 



 

NextZen Digital is a small design operation in India. 1,372 followers. 49 posts. 216+ brands 
served. 

They run paid Meta ads for Amazon listing graphics starting at Rs.1,450. Their ad is simple: 
show the finished product, state the price, WhatsApp CTA. 

What they figured out: 

Picked one platform and one deliverable. Amazon listing graphics. Not design services for 
everyone. Specificity makes the offer easy to say yes to. 

Use Instagram as their live portfolio. Every post is a client example. Portfolio sells before the 
pitch. 

Convert through WhatsApp. No website. In India this is the fastest path from interest to 
payment. 

Charge per deliverable. Rs.1,450 per listing set is outcome-based pricing. Client pays for the 
result not the time. 

You can build the same model for Instagram carousels. Same business structure. Different 
deliverable. 

 

What to Charge (Indian Market Reality) 

Per carousel pricing: 



Starter (first 3 to 5 clients to build portfolio): Rs.500 to Rs.800 per carousel. 

Standard (after portfolio is built): Rs.1,000 to Rs.1,500 per carousel. 

Premium (with strategy, captions, posting recommendation): Rs.2,000 to Rs.3,000 per carousel. 

Monthly retainer packages (where the money is): 

Starter Pack: 4 carousels per month at Rs.3,000 to Rs.4,000. 

Growth Pack: 8 carousels per month at Rs.6,000 to Rs.8,000. 

Full Pack: 12 to 15 carousels per month at Rs.10,000 to Rs.15,000. 

Never charge by the hour. The meta prompt system makes you fast. Hourly pricing punishes 
that. Always charge per carousel or per month. 

 

Five Practical Applications by Reader Type 

For social media managers: 

You manage 3 to 10 client accounts. You spend 4 hours per carousel. Doing the math: 10 
carousels per month per client across 5 clients is 200 hours of design work. With this system 
you produce each carousel in under 1 hour. Two options: 

Take on 2 to 3 more clients without working more hours. Direct revenue increase of Rs.20,000 
to Rs.40,000 per month. 

Keep the same client load and free up 150 hours per month for higher-value work like strategy, 
calls, growth experiments. 

If you currently charge Rs.10,000 per month per client, justify a Rs.3,000 to Rs.5,000 price 
increase to "premium AI-powered branded carousel content production." Same client load. 30 to 
50% revenue bump. 

For content creators and personal brands: 

You are not selling carousel services. You use carousels to grow your own audience and sell 
whatever you actually sell: a course, coaching, products, services. 

The system saves you 10+ hours per week that goes into your actual business. Higher posting 
consistency means faster follower growth means more eyeballs on your offer. Even small 
conversion improvements compound over months. 



If your offer is Rs.5,000 per coaching call and you double your monthly audience reach, the 
math gets serious fast. 

For freelancers building a personal brand: 

Use carousels to attract clients to whatever service you actually sell. The carousel is the 
marketing not the product. 

Post your process, your results, your insights. People who see consistent professional content 
over weeks reach out to hire you for whatever you do: writing, design, consulting, coaching, 
marketing. 

The system makes daily posting realistic instead of overwhelming. One hour of carousel work 
plus a Reel and you have content for 3 to 4 days. 

For D2C brand owners: 

Replace your design agency or save your in-house designer's hours. Brands typically spend 
Rs.15,000 to Rs.40,000 per month on agency-produced carousel content. 

You produce the same volume in-house using this system at a fraction of the cost. Savings 
either go to ad spend or product development. 

Even if you keep the agency for ad creatives, doing carousels in-house with this system saves 
Rs.10,000 to Rs.20,000 per month. 

For agencies: 

White-label carousel production for existing clients. Add it as a service line. 

Charge clients Rs.8,000 to Rs.15,000 per month for "premium carousel content." Produce it in 4 
to 6 hours total per month using this system. High margin service add-on with no proportional 
time cost. 

 

Your Offer Formula 

Use this structure to describe your service: 

"I help [WHO] go from [PROBLEM] to [OUTCOME] in [TIMEFRAME] using [SERVICE] with a 
[GUARANTEE]." 

Example: "I help fitness coaches go from posting inconsistent generic carousels to a consistent 
branded carousel presence that gets saves and builds trust in 30 days using an AI-powered 
carousel production system with a free revision guarantee." 



One sentence. Specific. Outcome-focused. 

 

Where to Find Your First 3 Clients (Indian Market) 

Instagram DMs to accounts in your target niche that are clearly posting inconsistent or 
low-quality carousels. Open with one specific observation about their content, mention one 
problem it suggests, offer one specific fix, end with a low-pressure question. Under 80 words. 

LinkedIn outreach to founders and social media managers at Indian startups and small 
businesses who post about content but clearly struggle with visual consistency. 

Topmate for offering 1-on-1 carousel audits at Rs.299 to Rs.499. Convert audit calls into 
ongoing service clients. 

Internshala and AngelList for freelance gigs with Indian startups specifically looking for 
content production help. 

Cold email to Indian marketing agencies offering carousel design as a white-label service. 
They have the clients. You have the production system. Mark up your work. Everyone wins. 

Direct WhatsApp outreach to local businesses in your city. Restaurants, cafes, fitness studios, 
salons. Small businesses pay Rs.3,000 to Rs.8,000 per month for consistent Instagram content 
because they understand the value of foot traffic from social media. 

 

Getting Clients Through Meta Ads 

One ad. One offer. One CTA. 

Your ad creative: show a finished carousel. Not the process. Not a talking head. The actual 
output. If the carousel in your ad stops the scroll, the person seeing it knows you can do the 
same for them. 

Your offer: pick one niche. Name it explicitly. "Instagram carousels for fitness coaches" converts 
significantly better than "carousel design for businesses." 

Your CTA: WhatsApp. Not a form. Not an email. A WhatsApp number they tap immediately. 

Budget: Rs.300 to Rs.500 per day to start. Run for 7 days minimum before evaluating. If cost 
per WhatsApp message exceeds Rs.150, change the creative before changing the targeting. 
The creative is almost always the variable. 

 



Getting Clients Organically 

Post your process. Record yourself running the workflow: pasting the meta prompt into 
ChatGPT, attaching reference slides, watching the carousel generate slide by slide. Post as a 
Reel. People who see the process trust the output before you pitch. 

Post the before and after. Find a brand in your niche with weak carousels. Run their brand 
through your system. Post both versions side by side. The contrast sells the service. 

Post client results. Once you have one paying client, their numbers become your content. 
Saves. Engagement. Follower growth. Numbers make better carousels than anything else. 

 

PART 7: BEYOND CAROUSELS 

Once this system is running for carousels, the same meta prompt approach works for every 
other visual content type. You are not building a carousel skill. You are building a visual content 
production system. 

YouTube Thumbnails: Update meta prompt canvas size to 1280x720 landscape. Same brand 
DNA. Same generation process. Charge Rs.300 to Rs.800 per thumbnail. 

Meta Ad Creatives: Your best slide 1 hooks are essentially ad images. Same visual language. 
Same hook psychology. Update meta prompt for square or landscape. Charge Rs.800 to 
Rs.2,500 per creative set of 3 to 5 images. 

Amazon and Flipkart Listing Graphics: The NextZen model. ChatGPT Image 2.0 excels at 
product visuals with precise text placement. Feature callouts, ingredient highlights, benefit 
badges. Charge Rs.1,000 to Rs.2,500 per listing set. 

LinkedIn Carousels: Same system. LinkedIn carousels upload as PDF documents not image 
files. Design in the same process, export as multi-page PDF from Canva, upload directly. B2B 
audience means higher willingness to pay. Charge Rs.1,500 to Rs.3,500 per carousel. 



 

 

CLOSING 

Most people making carousels are starting from scratch every single time. No meta prompt. No 
visual anchor. No brand DNA. They open ChatGPT, type a vague prompt, get an inconsistent 
result, and wonder why their carousels look different every week. 

You now have the complete system. 

Pinterest or existing posts to find your visual direction. Claude to analyse your reference images 
and write your meta prompt. ChatGPT Image 2.0 with that meta prompt, your logo, and your 
reference slides attached in a fresh chat every session. Visual anchor method to lock slide 1 
before generating anything else. One slide at a time from there. Canva Magic Layer for 
precision finishing. 

One meta prompt. Repeatable every single time. Under an hour per carousel once you have run 
it twice. 

The meta prompt is what you are actually selling when you take on a client. Not a carousel. A 
branded content machine that produces consistent professional on-brand content every single 
month without anyone being able to tell it was made with AI in under an hour. 

Build the system once. Sell it forever. 



 

Need help applying this?​
 If you want me to review your DMs, prompts, offers, or content strategy, you can book a 1:1 call 
with me. 

I’ll help you find what’s not working and show you what to change so you can get better replies, 
clients, or results. 

Book a 1:1 Strategy Call 

 

 

 

 

 

 

https://topmate.io/hustle_hack/
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